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License Agreement

Please read the following license agreement carefully.

English -

APPLE INC.
SOFTWARE LICENSE AGREEMENT
SIMGLE USE LICEMSE

PLEASE READ THIS SOFTWARE LICEMSE AGREEMEMT ("LICEMSE™) CAREFLLLY BEFCRE
LISING THE APPLE SOFTWARE. BY USING THE APFLE SOFTWARE, YOU ARE AGREEING

TQ BE BOUND BY THE TERMS OF THIS LICENSE, IF YOU DO MOT AGREE TO THE TERMS

OF THIS LICENSE, DO NOT USE THE SOFTWARE. IF YOU DO NOT AGREE TO THE

TERMS OF THE LICENSE, YOU MAY RETURN THE APPLE SCFTWARE TO THE PLACE

WHERE YOU OETAIMED IT FOR A REFUMD. IF THE APPLE SOFTWARE WAS ACCESSED -

B e T T T e e T I T et A

(@) I accept the terms in the license agreement

(711 do not accept the terms in the license agreement

< Back ][ Mext = ] [ Cancel




aggregated, anonymized

We may
also share your data within the family of companies
and with contracted third parties
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educate

full disclosure of their intended use of the data
standard definition

Compensation to farmers

Freedom of Information Act

right of a farmer to have access to their own data

to remove their past aggregated data from the company’s
database and revoke that company’s ability to sell or use that data in the future;

(ATP) assuming liability of all data breaches

definition in all
precision ag contracts;

field-to-field kill
switch; and

development and use of independent, third-party evaluation

We oppose any federal agency or FOIA-eligible entity from serving as a data clearinghouse for all proprietary data or
aggregated data collected by private companies
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FARMER PRIVACY COMMITMENT

Monsanto is committed to conducting business in a manner that supports
and ensures the privacy and security of your personal and business
information. Employees are informed of this commitment and are expected
to perform in a manner that supports this commitment.

Sharing (Onward Transfer)

« We will share Information only with our subsidiaries and business
partners.

« We do notshare, trade or sell Information with marketers.
« We may publish data related to FieldScripts, including the results of

FieldScripts; however, we will not disclose your name, field location
or images of your field without your express written consent.






Dear Target Guest,

As vou may have heard or read, Target learned in mid-December that criminals forced their way into our
systems and took guest information, including debit and credit card data. Late last week, as part of our
ongoing investigation, we learned that additional information, including name, mailing address, phone
number or email address, was also taken. | am writing to make you aware that vour name, mailing address,
phone number or email address may have been taken during the intrusion.
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“My data is valuable = and |
want to be paid for it.
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Big Data Comes to the Farm, Sowing Mistrust

Seed Makers Barrel Into Technology Business






Despite concessions to U.S. farmers, Big Data giants still in control

Mon, Jun 23 2014

By Karl Flume

(Reuters) - Inthe tussle between U.S. farmers and Big Data purveyors, farmers are winning some control over details about crop and growing conditions on their land,
but most data sellers are retaining ultimate say over how they can use the information that could be waorth billions of dollars.

Although companies like Deere & Co and Monsanto Co's Climate Corp are giving some ground by putting legal teeth behind promises made during sales pitches,
they are refusing to back away from claims they have an absolute right to all data collected as combines, tractors and other equipment work fields across the country.

Some farmers suspect they are not getting their share.

“Its a ploy, it's marketing. Theyre still after what they really want and that's to get the data for free,” said Billy Tiller, a farmer and founding member of the Grower
Information Services Cooperative, a farmer cooperative focused on data.

The controversy centers on the emerging new market for digital information systems sald by Climate Corp, Deere and other vendors. Mounted onboard farm machines
as they waork the fields, the new tools assist with precision planting, improved fuel efficiency, cost-efficient fertilization and other improvements to madern agronamy.
They also collect and feed back the farm data, which data vendors can repackage and sell.

Big Drata firms from the heartland could turn into big business for the handful of companies that dominate the market: equipment makers Deere and CHH Industrial
and seed companies Monsanto and DuPont Pioneer. Monsanto has said Climate Corp could become part of a $20 billion market, and DuFont Fioneer projects §500
million in annual sales over the next decade.

Creere’s careful recasting of contracts this spring highlight the dispute. Contracts for the agriculture giant's telematics service no longer grant Deere aopen-ended rights
to use all the data it collects for unspecified "business purposes.” Instead, they grant Deere the right to use data only "as needed to provide telematic senvices.”

Butin a separate document Deere provides to customers, the company's data services and subscriptions policy, Deere declares it is free to use all the data it collects,
however it sees fit, solong as it strips away personally identifiable infarmation.

Sofar, farmers have been willing to share data to gain specific details on farm conditions, and companies have said they do not intend to pay farmers for data. But with
Big Drata companies planning to sell customer-made seeds or peddle precise crop production estimates, farmers now want a share of the value stream.

The American Farm Bureau Federation in January adaopted an official policy calling for more transparency and farmer cantral. Farm Bureau officials met with several
data companies this spring to drive home the point.

Transparency is the golden rule of this data privacy conversation,” said AFBF economist Matt Erickson.

Company responses vary. Climate Corp rewrote parts of its privacy policy this month, retaining the right to use farm data, promising notto use itto speculate an
commouodities prices, and stating it will obtain explicit consent for uses other than making improvements to Climate Corp’s own products.

“We believe our policies are both responsive to farmer concerns and lead the industry in the clarity with which we outline how we will and won't use farmer data,” CEQ
David Friedberg said in a statement.

CHMH Industrial this month updated its user agreements to explicitly state that farmers own their agronomic data.

“| think the data policies from a number of the companies will evolve rapidly over the next few vears,” said Dave Larson, CHH vice president for agricultural equipment
portfolio strategy. "The market's going to push it.”

(Reporing by Karl Plume in Chicago; Editing by Ken Wills)



Big data fueling Iowa farmers’ productivity
This ‘is something pretty powerful’

By Orlan Love, The Gazette
Published: July 15 2014 | 12:01 am in Agriculture, Business, Business Rotator, News,
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to remove their past
aggregated data from the
company’s database and
revoke that company’s
ability to sell or use that data
in the future;



You own the data IF you own the data
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